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Abstract 
Social media is a platform that enables us to interact with one another. Individuals in a digital 
environment encounter the online disinhibition effect, which encourages them to act more freely 
due to a sense of anonymity and reduced social limitations (Suler, 2004). The inclination for 
online disinhibition may lead individuals to share excessively. The tendency of adolescents to 
overshare on social media presents significant challenges in today's digital landscape, including 
risks such as cyberstalking, identity theft, cyberbullying, and privacy threats. Currently, there 
has been limited investigation into oversharing, and a thorough understanding of the potential 
psychosocial factors contributing to this maladaptive behavior online is lacking. This investigation 
aimed to examine the phenomenon of oversharing on social media and its potential precursors in 
adolescent populations. Data were gathered from 172 adolescents at Punjabi University, Patiala, 
who engage with social media daily (F = 98, M = 74). The results showed a significant link 
between increased levels of online oversharing and social interaction anxiety, need for popularity, 
social media addiction, and feelings of loneliness, accounting for 39.2% of the variance in this 
behavior. Additionally, findings indicated that male adolescents exhibited greater tendencies 
toward online oversharing, a need for popularity, and social media addiction. In contrast, female 
adolescents showed increased levels of social interaction anxiety and feelings of loneliness.  
Keywords: Social media, online oversharing, social interaction anxiety, need for popularity, 
social media addiction and loneliness 

Social media has created a platform for individuals to connect and engage with 
one another. A significant portion of the population utilizes social media to 
connect with friends and family, engage in community activities, shop, and stay 
informed about current events. Due to anonymity and reduced social constraints, 
the online disinhibition effect occurs, enabling people to act more freely (Suler, 
2004). As a harmless manifestation of online disinhibition, this may encourage 
self-disclosure and beneficial social behaviors like compassion and generosity. 
Social media anonymity sometimes leads people to overshare anything from daily 
events to their deepest thoughts and secrets. Sharing too much personal 
information on social media is called oversharing. This might be discussing 
marital issues or medical procedures (Oderberg, 2011) or complaining about 
social media platforms full of photos of morning commutes and "pictures of 
every meal" (Bernstein, 2013). Online oversharing is posting “too often” and “too 
much” personal information on social media. Online oversharing is based on 
Social Penetration Theory (Altman & Taylor, 1973). Social penetration theory 
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examines how information sharing affects intimate relationships. Self-disclosure-
sharing personal information—improves social penetration (Derlega et al., 1993). 
Disclosure may increase closeness in a relationship. The widespread usage of 
social media has changed communication techniques and lifestyles (Akyazı & 
Tutgun-Ünal, 2013). This transformation is most noticeable in teens and young 
adults. As teenagers become increasingly dependent on peer relationships and 
realize the benefits of self-disclosure, we anticipate an increase in sharing 
(Vijayakumar & Pfeifer, 2020). Sharing personal facts and daily experiences on 
social media is popular today (Shabahang et al., 2022). Young people share 
personal experiences to express themselves, create social media presence, form 
and maintain relationships, seek social support, make social comparisons, and 
have fun. Due to social media's increased capacity for self-disclosure, people have 
developed a culture of oversharing, sharing personal information without 
considering the implications (Kennedy, 2018; Smith & Cole, 2013). This form of 
social media misuse is frequent (Radovic et al., 2017). Oversharing can lead to 
cyberbullying and other victimization (Aizenkot, 2020; Chan et al., 2020). Social 
media posts can violate privacy (Ghazinour & Ponchak, 2017). Online self-
disclosure can expose kids to cyberbullying and sexual exploitation (Brake, 2014). 
Online self-disclosure can lead to criminal exploitation like identity theft and 
fraud, stalking and cyberstalking, employment-related consequences like contract 
termination or job loss due to security breaches, commercial exploitation through 
targeted advertising, government surveillance, and interpersonal effects like 
negative comments, stigma, jealousy, and infidelity. Personal disclosure can 
improve connections (Sprecher & Hendrick, 2004), but some social media users 
reveal too much, which might backfire (Radovic et al., 2017). We must examine 
the causes of oversharing in the digital age of social media. This study suggests 
psychological variables may cause social media oversharing. Multiple studies relate 
anxiety to self-disclosure (e.g., Ibrahimoğlu et al., 2022). Social anxiety sufferers 
often face challenges to present them confidently, or to provide information in 
direct contact. McKenna and Bargh (2000) found that socially anxious people may 
prefer online self-disclosure over face-to-face interaction, forming virtual 
relationships. Mazalin and Moore (2004) found a positive connection between 
social anxiety and online chat room involvement. Caplan (2007) discovered that 
socially anxious people preferred online socializing over in-person interaction. 
Thus, nervous young people may share more on social networking sites. Previous 
research suggests that online virtual community members' self-disclosure is 
influenced by need for popularity (Christofides et al., 2009; Utz, 2012). Having 
many online friends is a sign of online popularity, according to Tong et al. (2008). 
According to Derlega et al. (1993), the purpose of self-disclosure is to foster 
relationships in both social media and face-to-face interactions. Popular people 
share more personal details, feelings, and ideas, which increases engagement, 
followers, and results in enhanced popularity. According to Katz and Blumler's 
(1974), Uses and Gratifications Theory states that people use media to gratify 
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their needs, as described by Katz et al. in 1973. Lai and Yang (2015) showed that 
popularity and interpersonal needs strongly influence self-disclosure. Social media 
platforms are simple to use and intuitive, which may lead to obsessive use 
(Klimmt & Brand, 2017; Pitafi et al., 2020). Addiction to social media can enhance 
online self-disclosure (Kanwal et al., 2018). Ostendorf et al. (2020) find that 
problematic social media use may increase self-disclosure. Oversharing may have 
similarities with behavioral addictions (Hawk et al., 2019). The Social 
Compensation Theory indicates that online self-disclosure may result from 
psychological suffering like loneliness and compensate for perceived 
shortcomings like closeness. According to Morahan-Martin & Schumacher 
(2003), lonely people use the Internet more often and overshare to get social and 
emotional support. This study examines the psychological causes of social media 
oversharing and gender variations in the variables. Currently, there is a lack of 
quantitative studies focused on online oversharing behavior. This investigation 
seeks to shed light on the phenomenon of adolescent oversharing on social media 
platforms. 
Objectives 
To study the association of social interaction anxiety, need for popularity, social 
media addiction, and loneliness with online oversharing among adolescents; To 
assess the contribution of social interaction anxiety, need for popularity, social 
media addiction, and loneliness in predicting online oversharing among 
adolescents; To examine the gender differences in social interaction anxiety, need 
for popularity, social media addiction, loneliness and online oversharing. 
Hypotheses 
H1: Social interaction anxiety, need for popularity, social media addiction and 
loneliness would be positively correlated with online oversharing among 
adolescents; H2: Social interaction anxiety, need for popularity, social media 
addiction, and loneliness would positively predict online oversharing among 
adolescents; H3a:  Female adolescents would be high on social interaction anxiety 
as compared to male adolescents; H3b: Male adolescents would be high on need 
for popularity as compared to female adolescents; H3c:  Male adolescents would 
be high on social media addiction as compared to female adolescents; H3d: 
Female adolescents would be high on loneliness as compared to male adolescents; 
H3e: Male adolescents would be high on oversharing as compared to female 
adolescents. 
Methodology 
Sample: This study employed a descriptive research design to investigate the 
relationship between social interaction anxiety, the desire for popularity, social 
media addiction, and loneliness in the context of online oversharing among 
adolescents. The data collection encompassed 172 participants, all aged between 
18 and 21 years, categorized as late adolescents, who were residing at Punjabi 
University, Patiala. Of the participants, 43.02% were classified as male (M=74) 
and 56.98% as female (F=98). 
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Measures: Sociodemographic variables:  Questions relating to age, gender, and level of 
education were the main socio-demographic variables included in the survey. 
The Online Oversharing Inventory (OOI; Shabahang et al., 2022): This self-report tool 
comprises 4 items designed to evaluate sharing behavior across different social 
media platforms. Participants evaluate these items using a 5-point Likert scale, 
from 1 (Strongly disagree) to 5 (Strongly agree), with higher scores indicating a 
stronger inclination towards online oversharing.  
Social Interaction Anxiety Scale (SIAS, Mattick and Clarke, 1998): The Social 
Interaction Anxiety Scale is a self-administered assessment that originally consists 
of 20 items. For our study, we employed the abbreviated version of SIAS created 
by Fergus et al. (2012), which includes 6 items. Participants evaluate the items 
using a 5-point Likert scale ranging from 0 (not at all) to 4 (extremely), where 
higher scores reflect greater levels of social anxiety.  
Need for Popularity Scale (Santor et al., 2000): The assessment of adolescents' need 
for popularity was conducted using the scale developed by Santor et al. (2000), 
which examines the degree to which adolescents participate in behaviors aimed at 
increasing their popularity. This scale consists of 12 items evaluated using a 5-
point Likert scale, with responses ranging from 0 (completely disagree) to 4 
(completely agree). The measure shows strong internal consistency, evidenced by 
a Cronbach’s alpha of 0.83.  
Bergen Social Media Addiction Scale (BSMAS; Andreassen et al., 2017; Bányai et al., 
2017): This study employed the to evaluate symptoms related to social media 
addiction. The scale is composed of 6 items, including "I have become restless or 
troubled if I have been prohibited from using social media," with responses 
captured on a 5-point Likert scale from 1 (very rarely) to 5 (very often). Increased 
scores on the scale reflect a greater prevalence of symptoms associated with social 
media addiction.  
The UCLA Loneliness Scale (Russell et al., 1996) was utilized to assess the loneliness 
levels among adolescents in this study. The assessment comprises 20 items 
divided into four categories reflecting levels of conformity: never, rarely, 
sometimes, and always, assigned scores ranging from 1 to 4. It is important to 
highlight that item 1, 5, 6, 9, 10, 15, 16, 19, and 20 are scored in reverse. The total 
of all scores yields a loneliness score that range from 20 to 80, with an elevated 
score signifying a higher degree of loneliness. 
Procedure: This correlational survey examined university students' social 
interaction anxiety, popularity demand, social media addiction, and online 
oversharing. Scholarly research uses correlational survey methods to identify 
variable co-occurrence and extent. Punjabi University, Patiala's Institutional 
Ethics Committee approved all protocols and materials. We used convenience 
sampling to identify the target age group. Participants gave informed permission 
before the trial. University students volunteered for the study in 2023–2024. In 
typical classroom settings, the researcher explained the study's objectives, data 
collecting devices, and procedural procedures to participants before data 
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collection began. Participant replies were carefully checked for authenticity, 
independence, and trustworthiness. 
Data Analysis: The gathered forms underwent a meticulous review prior to their 
integration into the data analysis phase, leading to the identification of 28 
incomplete forms that were later omitted from the analysis. The data analysis was 
conducted using SPSS 20 software, utilizing the Pearson correlation coefficient to 
examine the relationships among social interaction anxiety, need for popularity, 
social media addiction, and online oversharing. A stepwise regression analysis was 
subsequently performed to determine if the independent variables (social anxiety, 
need for popularity, and online oversharing) could serve as predictors for the 
dependent variable (social media addiction). An independent sample t-test was 
conducted to examine differences in social interaction anxiety, need for 
popularity, social media addiction, and online oversharing based on gender. 
Analysis and Interpretation 
The descriptive statistics, encompassing mean and standard deviation values, 
along with Pearson correlation coefficients among the variables under 
investigation, are displayed in (Table1). The potential correlates of online 
oversharing were evaluated through Pearson correlation and multiple regression 
analyses (N = 172). The correlational analysis results (Table 1) demonstrate that 
social interaction anxiety (r = .307, p < .01), Need for popularity (r = .384, p < 
.01), social media addiction (r = .320, p < .01), and loneliness (r = .447, p < .01) 
show positive correlations with online oversharing.  

Table 1: Inter Correlation Matrix of Online Oversharing with Social Anxiety,  
Need for Popularity, Social Media Addiction and loneliness 

Variable Mean SD 1 2 3 4 5 

OOI 9.96 3.227 1     

SIA 13.07 3.775 .307** 1    

NfP 32.52 11.904 .384** .104 1   

SMA 15.56 4.222 .320** .045 .426** 1  

Loneliness 45.07 10.059 .447** .184** .076 .033 1 

N=172, **p<0.01, *p<0.05 
OOI = Online oversharing inventory, SIA = social interaction anxiety, NfP = need for popularity, 
SMA= social media addiction 

Table 2: Stepwise Regression predicting online oversharing among adolescents 

Model predictor b β R² ∆R² 

Loneliness .143** .447 .200**  

Loneliness .135** .420   

NfP .096** .352 .323** .123** 

Loneliness .123** .384   

NfP .091** .334   

SIA .172** .202 .362** .039** 

Loneliness .123** .384   

NfP .069** .253   

SIA .172** .201   

SMA .146** .191 .392** .030** 

 



PSYCHOLOGICAL ANTECEDENTS, ONLINE OVERSHARING AND ADOLESCENTS 

Voice of Research | Volume 14 Issue 2, September 2025 | 33 

The stepwise regression analysis revealed that the combined influence of the 
predictor variables accounted for 39.2% of the variance in online oversharing, 
demonstrating a statistically significant model (p < .001). In the course of the 
stepwise regression analysis, the unstandardized (b) and standardized (β) 
regression coefficients were evaluated for each predictor variable at every 
iteration. In performing a stepwise regression analysis to investigate the predictors 
of online oversharing in adolescents, each model underscored the notable impact 
of various distinct variables. At the outset, the model that incorporated solely 
loneliness was a significant predictor of online oversharing (β= .447, p < .01) and 
explained 20% of the variance (R² = .200, p < .01). Later models included the 
necessity for popularity, anxiety related to social interactions, and addiction to 
social media, resulting in a progressive rise in explained variance. The need for 
popularity (β = .352, p < .01), social interaction anxiety (β = .202, p < .01), and 
social media addiction (β = .191, p < .01) were all associated with reduced levels 
of online oversharing. Table 2 provides a detailed account of the incremental 
changes in the percentage of explained variance at each step.  
Table 3 : Differences between the Male and Female Groups in different variables under study 

 Gender N Mean SD 

OOI Male 74 10.82 3.320 

 Female 98 8.84 2.889 

SIA Male 74 12.66 3.547 

 Female 98 13.38  3.929 

NfP Male 74 35.42 12.021 

 Female 98 30.34 11.395 

SMA Male 74 16.11 4.009 

 Female 98 15.15 4.351 

Loneliness Male 74 44.69 9.829 

 Female 98 45.36 10.271 

The results indicated a statistically significant difference, with males exhibiting a 
higher mean (M=10.82, SD=3.320) compared to females (M=8.84, SD=2.889) in 
the context of online oversharing. The SIA score indicated a statistically 
significant finding, showing a higher mean for females (M=13.38, SD=3.929) 
compared to males (M=12.66, SD=3.547). Following this, the NfP score 
indicated a statistically significant outcome, showing a greater mean for males 
(M=35.42, SD=12.021) compared to females (M=30.34, SD=11.395). Similarly, 
SMA exhibited statistically significant gender differences, with males showing a 
higher mean (M=16.11, SD=4.009) compared to females (M=15.15, SD=4.351). 
Additionally, loneliness scores indicated statistically significant gender differences, 
revealing a higher mean for females (M=44.69, SD=9.829) than for males 
(M=45.36, SD=10.271).  
Results and Discussion 
This study focused on exploring the psychological factors associated with 
oversharing. We observed a positive correlation between oversharing and social 
interaction anxiety. In line with this, Green et al. (2016) observed that individuals 
experiencing elevated social anxiety often perceive social media as an appropriate 
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avenue for self-disclosure. Therefore, it seems that social anxiety influences the 
tendency to overshare among young individuals participating in social media. In 
a descriptive study, Molavi et al. (2018) established a direct connection between 
social anxiety and the degree of both benign and detrimental online self-
disclosures among social media users. People experiencing social anxiety often 
report a greater ease in self-disclosure within online environments than those who 
exhibit lower levels of anxiety (Weidman et al., 2012). Primack et al. (2017) 
illustrated that the heightened demand for positive reinforcement in specific 
anxious adolescents is evident in their tendency to overshare. Chan and Tommy 
(2021) found that people with higher levels of social anxiety are more likely to 
participate in self-disclosure activities on Social Networking Sites. The results 
from their empirical study showed that individuals with social anxiety tend to 
prefer communication platforms that offer a sense of security, allowing them to 
thoughtfully select the best way to express their emotions or thoughts. These 
methods of communication enhance openness, foster social connections, and 
nurture deeper interpersonal relationships. As a result, sharing personal 
information extensively on social media platforms helps mitigate the negative 
impacts of social interaction anxiety. The results indicated a positive correlation 
between oversharing and the need for popularity (NfP). The results align with 
earlier research, indicating that individuals' desire for popularity affects their 
degree of self-disclosure in online virtual communities (Christofides et al., 2009; 
Utz et al., 2012). Individuals who have gained increased popularity and visibility 
often enhance their engagement in online communities by sharing their personal 
thoughts, feelings, and information (Zywica and Danowski, 2008); consequently, 
they demonstrate a greater degree of self-disclosure. Individuals who have a 
heightened need for popularity tend to showcase an idealized version of 
themselves and disseminate positive content (Utz and Beukeboom, 2011). Two 
characteristics enhance the utility of social media platforms for individuals with a 
strong inclination toward personal fulfillment. Initially, social networking sites 
facilitate the ability to curate one's self-presentation (Walther et al., 2001). People 
often select their profile pictures and descriptions with the intention of enhancing 
their perceived popularity (Siibak, 2009). Additionally, social networking sites 
enable the ability to connect with a vast audience with just one click of the mouse. 
Consequently, the pursuit of popularity serves as a significant driving force behind 
the phenomenon of oversharing on social media. The current study confirms that 
there is a positive association between oversharing and social media addiction. 
The user-friendly nature and continuous availability of social media platforms 
might lead individuals to engage in compulsive participation (Klimmt & Brand, 
2017; Pitafi et al., 2020). Guedes et al. (2016) indicate that the habitual checking 
of responses to posts for the purpose of assessing the reception of shared content 
on social media may result in compulsive or addictive usage in certain instances, 
driven by the user's ongoing anticipation of rewards manifested as reactions. In 
this context, oversharing may lead to a greater number of responses from others, 
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as there is a larger volume of content for users to engage with. We found a positive 
correlation between oversharing and feelings of loneliness, indicating that 
oversharing is indeed a problematic behavior. The current findings align with the 
study by Pasztor & Bake (2019), which examined younger individuals 
participating in internships abroad. Their research revealed a positive correlation 
between the frequency of social media posting and the perceived feelings of 
loneliness. Loneliness is associated with feelings of social isolation and potential 
avoidance of interactions. Adolescents experiencing loneliness often engage with 
social media applications daily, sharing their most cherished moments online. Lee, 
Noh, and Koo (2013) indicate in the results of their study that individuals 
experiencing loneliness on Facebook demonstrated a heightened inclination to 
share their emotions and mood, along with their status information, and sought 
reactions from their online friends regarding these disclosures. Bonetti et al. 
(2010) conducted another study that revealed individuals who identified as 'lonely' 
exhibited a greater willingness to disclose personal information, including details 
about their past, current relationships, and even intimate matters. Evidence 
suggests that individuals experiencing loneliness tend to seek emotional support 
online more frequently than those who feel less lonely (Morahan-Martin & 
Schumacher, 2003). Additionally, studies have shown that internet usage reduces 
feelings of loneliness among isolated or disabled individuals (Fokkema & 
Knipscheer, 2007). These explanations suggest that the tendency to overshare 
among certain adolescents experiencing loneliness may reflect their heightened 
demand for social support. The results show a positive correlation between social 
interaction anxiety, the desire for popularity, social media addiction, and feelings 
of loneliness, and the tendency for online oversharing among adolescents.  
Additionally, the findings (Table 2) indicated that every variable examined had a 
positive predictive relationship with online oversharing. Among all variables 
examined, loneliness emerges as the most significant predictor (20%) of 
oversharing behavior in adolescents. The third objective of the study was to 
investigate the differences between genders in relation to social interaction 
anxiety, need for popularity, addiction to social media, feelings of loneliness, and 
the tendency to overshare online. 
The results presented in table 3 indicate that male adolescents exhibit a greater 
tendency for oversharing compared to their female counterparts. In line with the 
findings of Croucher et al. (2010) and Shabahang et al. (2022), it was observed 
that adolescent boys exhibited a greater tendency to overshare compared to girls. 
This finding contradicts earlier studies that indicated females are more prone than 
males to oversharing and to experiencing adverse outcomes. Buzzetto et al. 
(2015); Sykes, R. (2017). Cultural norms surrounding disclosure and stigma 
indicate that the nature of gender differences could vary based on the cultural 
context of the sample (Greeff, 2013). Consequently, the extensive historical, 
cultural, political, linguistic, and religious variations among states in India may 
lead to differences in the communicative practices of individuals, including 
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aspects like self-disclosure. Cultural values and the region one resides in may 
shape the patterns of self-disclosure (Croucher et al., 2010). In the context of the 
Indian study, findings indicated that females exhibit greater levels of social 
interaction anxiety compared to males. This aligns with earlier findings (Sushma 
et al., 2016) that suggest girls often display higher levels of anxiety compared to 
boys, particularly during adolescence. This study enhances our understanding that 
male adolescents exhibit a higher level of need for popularity compared to their 
female counterparts. Boys tend to disclose more information on social media than 
girls in an effort to gain popularity. The quantitative research practice, primarily 
in the sociometric domain, has demonstrated a stronger correlation between boys' 
popularity and behaviors and activities associated with physical dominance, such 
as athletic prowess, 'toughness', and physical and verbal aggression. Conversely, 
girls' popularity is more strongly correlated with prosocial behaviors like 
cooperation and kindness and relational aggression like social manipulation, 
exclusion, and gossip-spreading. Specific local and national contexts, norms, and 
biases profoundly shape the importance and impact of gender, ethnicity, and 
social status. The norms established by society concerning acceptable behaviors 
for boys and girls, along with the perceived roles assigned to men, women, various 
ethnic groups, or social classes, play a crucial role in shaping the physical, 
personality, and behavioral characteristics that influence an individual's popularity 
or absence of it. The findings suggest that male adolescents demonstrate a greater 
degree of social media addiction in comparison to female adolescents. The 
existing situation aligns with multiple studies that have repeatedly indicated that 
males exhibit a greater level of social Media Addiction (SMA) compared to 
females (Masthi et al., 2017; Robles, 2016; Müller et al., 2016; Goel et al., 2013; 
Cam & Isbulan, 2012). On the other hand, recent findings suggest that females 
allocate more time to social media usage compared to males (Chae et al., 2018). 
This demographic seems to show a heightened tendency to experience symptoms 
of addiction linked to the use of social media platforms (Varchetta et al., 2020), 
making them potentially more vulnerable to developing SMA. According to 
Andreassen et al. (2017) and Martinez-Ferrer et al. (2018), this demographic 
appears to be more susceptible to developing SMA. The dependence on social 
media stands out as the most significant form of internet addiction. Previous 
studies have shown that males generally spend more time participating in online 
gaming, a pattern that is consistent across different countries among adolescent 
groups (Wichstrøm et al., 2019). Therefore, the previously discussed data suggests 
that both males and females are susceptible to developing social media addiction, 
albeit with different motivations for using social media platforms. Additionally, 
we observed that female adolescents showed a higher level of loneliness 
compared to their male peers. This finding aligns with the perspective of Bhatia 
et al. (2007), who observed a higher prevalence of loneliness among females 
(72.8%) compared to males (65.6%). The present study indicates that in the 
context of Indian society, males demonstrate a higher tendency for social media 
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engagement than females, leading to a reduced incidence of loneliness among the 
male population. 
Conclusion 
This study explored the relationship between social interaction anxiety, the desire 
for popularity, social media addiction, and feelings of loneliness in relation to 
adolescents' tendency to overshare on social networking platforms. The results 
demonstrate a constructive correlation and notable impact of social interaction 
stress, need for popularity, social media addiction, and feelings of loneliness on 
the occurrence of oversharing online among adolescents, thus validating our 
original hypotheses. The analysis revealed that loneliness was the most significant 
predictor of online oversharing among all variables investigated in this study. 
Furthermore, the ongoing study revealed differences in tendencies toward 
oversharing, levels of social interaction anxiety, the need for popularity, addiction 
to social media, and feelings of loneliness among male and female Indian 
adolescents. Male adolescents exhibited greater tendencies toward online 
oversharing, a heightened need for popularity, and increased social media 
addiction, whereas female adolescents showed higher levels of social interaction 
anxiety and feelings of loneliness.  
Implication of The Study 
Young individuals hold significant potential and have the ability to bring about 
transformative changes worldwide. The phenomenon of online disinhibition 
enables adolescents to express themselves freely on social networking platforms, 
leading to a tendency for online oversharing. It is essential for educators, 
counselors, and young individuals to maintain an understanding of the tendencies 
related to sharing behaviors and the negative consequences that can arise in the 
realm of social media. Adolescents predominantly note the phenomenon of social 
media oversharing, presenting a behavioral issue that requires careful 
examination. The current study helps in pinpointing the factors that make 
adolescents prone to oversharing on social media, allowing professionals to create 
strategies focused on reducing excessive information sharing and promoting 
healthier online behaviors among users. Moreover, this study adds to the existing 
body of knowledge.  
Limitations 
This investigation is subject to several constraints. One of the limitations is that 
this study involved only 172 adolescents, exclusively from Punjabi University, 
Patiala. As a result, the investigation exclusively illustrates the conditions of 
teenagers demonstrating online oversharing behavior in this specific area. A 
further limitation stems from the disproportionate representation of male (M=74) 
and female (F=98) participants in the sample. This study did not conduct separate 
correlation and regression analyses for males and females. Furthermore, in this 
study, we have examined online oversharing related to social interaction anxiety, 
the pursuit of popularity, social media dependency, and feelings of isolation; 
however, there may be additional factors that could predict social media addiction. 
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