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Abstract 
Materialism is a philosophical perspective that emphasizes on physicalism or state of 
being. When children exhibit a tendency or express desire for material possessions, it can 
be termed as materialism in children. Researchers working on materialism among children 
highlighted that it is increasing among children. Past researchers have associated 
marketing, role of media, peers and so on as reasons for increasing materialism in children. 
However, there is still not much clarity with regard to the individual and situational 
factors that lead to materialism in children, which increases their vulnerability to such 
thoughts and behaviors. The present study is an attempt to understand the role of different 
internal and external factors that lead to child materialism. 
Keywords: Materialism, children, socialization, advertising, child development, peer influence 
The term “materialism” can be viewed from several viewpoints. For 
example, from a philosophical standpoint, it emphasizes that physical 
matter is the only and ultimate reality (Belk, 1984). From a sociocultural 
standpoint, it places high importance to material possessions over quality 
of life and spirituality. It creates a belief that acquisition of material things 
is a primary source of satisfaction and fulfillment in life. In past, studies on 
materialism have tried to understand it beyond philosophical standpoint, 
i.e. from psychological, sociological, economic and so on. Past researchers 
have mainly tried to understand its impact on wellbeing (Balikcioglu and 
Arslan, 2020), which could be both positive and negative. Researchers have 
also studied the factors which impact materialism.  
The growing influence of materialism in children is a matter of debate as 
well as concern to parents, educators, and government authorities. 
Although there are not many researches on child materialism, but past 
researchers have made direct attempts to understand the factors that lead 
to materialism in children or its impact on children (Allsop et al.,2021) and 
later part of their life (Manchiraju and Son, 2014). But still there is scope 
for descriptive researches on this theme. Indirectly, associated themes of 
child materialism have been studied in terms of “pester power”, “child 
advertising”, “child consumerism”, “children buying behavior” and so on. 
However, there is still not much clarity with regard to the internal and 
external factors that lead to materialism in children, which increases their 
vulnerability to such thoughts and behaviors. In present time, the children 
have emerged as avid consumers, which is a matter of concern from the 
point of view of increasing materialistic attitudes in children and 
adolescents (Chaplin & John, 2007; Bronfenbrenner, 1986). Past studies 
have highlighted family environment and parenting style have direct 
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influence, while exposure to media, peer influence and advertising on TVas 
other influencers of materialism in children and adolescents (Speck & 
Peterson, 2010), and some researchers have studied materialism in 6 to 12 
years old, but using different factors of child materialism an integrated 
model could be developed. Therefore, the present study is a to attempt 
identify the factors of child materialism. In the subsequent sections of this 
article, important sections such as literature review, hypotheses, 
methodology, results and discussions are presented. 
Literature Review 
A critical review was done to find out the factors of child materialism. Using 
keyword descriptors, we collected 117 research papers from major 
databases and then after reading the abstracts of these research papers 
online, we finally selected a sample of 64 articles based relevance to the 
theme and quality of publication, based on impact factor and rankings, for 
the literature review. Based on these 64 papers, a critical review of the 
proposed theme of research is presented in the subsequent paragraphs. 
In the past two decades, there is a growing concern regarding targeting of 
children by businesses, which is leading to increasing materialism in 
children. Companies spend a huge marketing budget targeting children 
(Schor, 2005; Cook, 2009). Literature suggest, because of both parents 
working out of home, children use a lot of cable networks, smart AI and 
internet which may result in their consumer socialization and increase in 
materialistic attitude (Schor, 2004). Literature suggests that cultures which 
promote possession of material goods among children for personal 
gratification, to celebrate success, or for self-fulfillment result in child 
materialism by the age they enter fifth or sixth grade (John, 1999). 
Achenreiner and John (2003) and other researchers have found that 
children have high brand recognition and recall even at an early age of 4-5 
years and they also prefer to use these brands as consumption symbolism 
and aspire to be own them, particularly this tendency or aspect of 
materialism increases with the growth in cognitive abilities. Thus, in past 
researches, we found inconclusiveness with regard to the effect of age on 
child materialism, particularly with regard to age (Chaplin & John 2007; 
Achenreiner (1997; Goldberg et al. 2003; Chan, 2003), particularly we 
observed that the relationship between age and child materialism vary 
among cultures. 
There is abundant literature on influence of media on child materialism. 
They found that advertisements impact children even at an early age of 4-5 
years (Goldberg and Gorn 1978). Other factors such as peer 
communication and television viewing also influence child materialism 
(Churchill & Moschis, 1979). But based on the past studies, we could 
observe that the influence of media exposure on child materialism could 
vary because of culture, i.e. it was found different in Latin American (Speck 
& Peterson, 2010), Chinese (Chan et al., 2006) or in samples across cultures 
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(Speck & Roy, 2008). Chaplin & John (2007) found the role of ineffective 
family communication patterns in influencing child materialism. Thus, 
based on the literature review on materialism among children, we may think 
of categorizing the factors of child materialism into three types: individual 
(age, gender, self-esteem), semi-contextual (family status), contextual 
(media exposure, peer influence, media celebrities).  
Based on the extant literature review, we identified the role of individual 
level, family level and some external environment level factors which are 
responsible for the perceived development of materialistic values among 
children and adolescents. Therefore, we thought of summarizing them in a 
table, as given in Table 2.1 below to highlight the factors responsible for 
formation of materialistic attitudes and behaviors in children and 
adolescents. 

Table 1 : Overview of effects of factors on child materialism 

Group Factor Effect References 

Internal 
factors 

Age  
 
 
Gender  
 
Self-esteem 

Mixed results, increases 
at 12, or no difference 
between 8-9 and 12.  
 
Higher in males in 
western societies,  
 
NS in Chinese samples. 
(-) related 

Buijzen & 
Valkenburg (2005); 
Chao & Schor 
(1998); Kasser & 
Ryan, (1996); Litt & 
Stock (2011); Lui & 
Wong (2012); 
Nelson, & McLeod 
(2005); Richins, 
(2004); Richins & 
Dawson (1992); 
Sirgy, Grzeskowiak, 
& Su (2005) 

Semi 
contextual 
factors 
(Family 
related) 

Family materialism  
Family income  
 
Family disruption  
Family 
communication  
 
Family religiosity 

(+) related  
(+) related, but mixed 
findings in adult 
samples.  
(+) related  
(+) in families with 
socio-oriented 
communication patterns  
No studies in children.  
(-) related in adolescents 

Goldberg et al. 
(2003); Kasser & 
Sheldon (2002); 
Nelson & McLeod 
(2005); Opree, 
Buijzen & 
Valkenburg (2011); 
Pope & Manglesdorf 
(2012); Richins & 
Dawson (1992); 
Rose,(2007); Zhou & 
Belk (2004). 

Contextual 
factors 
(External 
influences) 

Media exposure  
 
Peer influence  
 
 
 
 
Media celebrities 

TV viewing: mixed 
results, (+) or NS  
TV ad viewing: mixed 
results, (+) or NS  
(+) related to peer 
communication (+) 
related to susceptibility 
to peer influence 
(+) related to admiration 
for media icons 

The study uses three levels of factors of child materialism, which has been 
used to develop a conceptual framework. Table 2.1 presents the identified 
measurement variables for child. The relationship between child 
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materialism and the identified factors have been explained in the above 
literature review.  
Conceptual Framework and Hypotheses 
Based on literature review, three categories of factors emerged, i.e. 
individual, family related and situation related factors. Figure 3.1 presents 
the conceptual framework and hypotheses. From literature we found that 
it was inconclusive regarding influence of age, gender and self-esteem on 
child materialism. With regard to family related factors, literature suggested 
parent’s materialism, household income, family communication, religiosity 
etc. could have impact on child materialism. External factors such as 
exposure or access to media, school type, peer influence and influence of 
media celebrities could have influence on children. So, based on these 
findings from the literature, the following hypotheses could be formulated, 
as given in Table 3.1. 

 
Figure 1 : Conceptual Framework and Hypotheses 

 
Table 32 : Hypotheses 

No. Hypothesis References 

1 Boys aged 8 to 12 years old will be less materialistic 
than girls. 

Buijzen & Valkenburg 
(2005); Chao & Schor (1998) 

2 Self-esteem is negatively related to children’s 
materialism 

Litt & Stock (2011); Lui & 
Wong (2012) 

3 Parents’ materialism is positively related to children’s 
materialism 

Goldberg et al. (2003) 

4 Family income is negatively related to children’s 
materialism 

Goldberg et al. (2003); 
Kasser & Sheldon (2002) 

5 Children of disrupted families are more materialistic 
than children of intact families. 

Nelson & McLeod (2005) 

6 Socio-oriented communication is positively related 
to children’s materialism. 

Opree, Buijzen & 
Valkenburg (2011) 
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7 Family religiosity is negatively linked to children’s 
materialism 

Pope & Manglesdorf (2012) 

8 Children in religious schools are less materialistic 
than children in non-religious schools. 

Richins & Dawson (1992) 

9 Media exposure and positive attitudes toward ads are 
positively linked to children’s materialism 

Kasser & Sheldon (2002) 

10 Susceptibility to peer influence is positively linked to 
children’s materialism 

Rose,(2007) 

11 Admiration of celebrities is positively linked to 
children’s materialism. 

Zhou & Belk (2004) 

Methodology 
After deciding the research purpose, conceptual framework and 
hypotheses, the methodology of the study was decided. Primary data was 
required to test the hypotheses. Therefore, in order to collect the data, 
scales for measurement was compared on the basis of suitability and scope 
of constructs (Churchill, 1979). The measurement variables were identified, 
and the questionnaire was developed. The questionnaire included four 
sections: description of basic terms, description about materialism among 
children with an example, items related to dimensions of conceptual 
framework, and demographic details. In this case the questionnaire was 
prepared in MS Word, and administered in person and through 
intermediary contact.  
For this research, data was collected from children, and each of the child’s 
parents (mother or father, if not then grant parent or guardian). Therefore, 
it was two different surveys planned for a single questionnaire. Different 
scales were used for preparing the questionnaire, which was pilot tested 
before administering on the main sample. There were few critical things 
that needed attention in the survey, i.e. there were few questions which were 
out of purview of the children so their parents had to be interviewed, and 
interview of two different stakeholders increased the risk of non-response 
and common method variance.  
In this research, a stratified random sampling was used. Roughly 6149445 
(2011 Census) students age group 8-12 years study in Gujarat. Out of this 
population, 65% study in public schools and 35% in private schools. Public 
schools represent 58% of schools and 21% schools are Private. For this 
research, we student sample aged 8 to 12 years studying in academic year 
2021-2022, as they are neither too old nor very small that their survey results 
would vary greatly. Surveys were conducted in 4 public and 4 private 
schools in Ahmedabad with the permission of school authorities. Children 
filled the survey questionnaire in their classroom, which took 15 to 25 
minutes to complete, with longer time required for those who needed 
explanations. A separate survey was administered on parents telephonically. 
Both Children’s and parents’ surveys were kept anonymous.  
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Table 3 : Survey by School and answer rate 

 Children’s survey Parent’s  
survey 

Answer rate 
(parents) 

School 1 93 44 47% 

School 2 143 114 80% 

School 3 133 120 90% 

School 4 123 107 87% 

Total  492 385 78% 

The survey response consisted 492 school students and 385 parents of 
surveyed students. The response sample comprised of 243 girls (49.4%) and 
249 boys (50.6%). The age group of the respondents was 7 to 13 years 
(M=10.40, SD=1.48). The survey parent sample consisted of 289 
respondents.  

Table 4 : Demographic Details 

Sample Characteristics N % 

Gender (N=492)   

Boys 249 50.6 

Girls  243 49.4 

Age (N=490)   

6-7 13 2.6 

8 91 18.5 

9 94 19.1 

10 106 21.5 

11 98 19.9 

12 84 17.1 

13-14 6 1.2 

Yearly family Income (N=339)   

Below 1,00,000 86 25.4 

1,00,001-2,00,000 84 24.8 

2,00,001-5,00,000 51 15.0 

5,00,001-10,00,000 32 9.4 

10,00,001-15,00,000 22 6.5 

15,00,001-20,00,000 19 5.6 

Above 20,00,000 45 13.3 

School type (N=492)   

Private School 369 75.0 

Public School  123 25.0 

Data Analysis & Results 
We used two techniques for our data analysis. A correlation analysis to 
understand the nature relationships between factors of child materialism 
and to establish causation through structural equation model (SEM). Table 
5.1 gives the correlation matrix suggesting correlation and their level of 
significance. The results suggest the following: 
Thus we may conclude that all factors having external influences on child 
materialism have a positive and statistically significant correlation, whereas 
only one semi-contextual family related factor, i.e. family income, had 
statistically significant negative correlation with child materialism. Two 
individual factors, i.e. age and self-esteem had negative statistically 
significant relations. Table 5.3 summarizes these findings. 
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Age and child materialism were negatively correlated. The age mean in 
upper quartile was lower was significantly different; The correlation with 
gender was not significant, i.e. mean of boys and girls was not significantly 
different. So, H1testing gender difference in the materialism levels of 
school students was not supported; Similarly, H2 testing influence of Self-
esteem was found to be negatively related. Therefore, H2 was supported; 
The correlation between child materialism with parents’ materialism was 
not found to be significant. So, H3 was not supported; Family income was 
negatively correlated with child materialism. The mean value was 
significantly different in upper and lower quartile. So, H4 was supported; 
Family disruption did not have influence on child materialism. The mean 
for single parent family was higher than intact families, but with no 
significant difference. So, H5 testing family disruption to be a significant 
cause of child materialism was not supported; The correlation with 
communication pattern in the family was not significant. Hence, H6 was 
not supported; Religious orientation of the family also did not significantly 
correlate with child materialism. So, H7 was not supported; School type had 
significant influence on child materialism. Students in private schools were 
less materialistic than students in public schools. Income of parents in 
private school was higher than public schools, so partial correlation 
between the two groups of students did not affect the model, but when 
controlled for income, the relationship was significant. So, H8 was 
supported; The relationship with exposure to media was overall supported, 
i.e., internet, and attitudes towards ads. Hence, H9 was supported; 
Correlation with susceptibility to peer influence was highly significant. 
Therefore, H10 was supported; Imitation of celebrities had highly 
significant correlation. Similarly, role model influence was positively 
correlated. Hence, H11 was supported based on the data. 

Table 5 : Correlations and p values of each factor with children’s materialism 

Factor N relation p p value  

INTERNAL 

Age 490 negative -.223 .000 p<.001 

Sex (girls=0, boys =1) 492 positive .008 .858 NS 

Self-esteem 472 negative -.097 .036 p<.05 

FAMILY INFLUENCES 

Parents’ materialism 366 positive .061 .242 NS 

Family income  339 negative -.222 .000 p<.001 

Family disruption (disrupted/single =1, both 
parents =0) Family communication patterns) 

381 positive .077 .131 NS 

1. Socially oriented communication 366 positive .079 .134 NS 

2. Concept oriented communication 375 positive .049 .340 NS 

Family religiosity  368 negative -.074 .154 NS 

EXTERNAL INFLUENCES 

School type (private = 0, public =1) 492 negative -.143 .001 p<.01 

Hours of TV watching 489 positive .139 .002 p<.01 

Hours of Internet 486 positive .118 .009 p<.01 

Attitude to Ads 482 positive .435 .000 p<.001 
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Susceptibility to peer influence 484 positive .527 .000 p<.001 

Imitation of media celebrities 483 positive .478 .000 p<.001 

Admiration of (chosen) icon 486 positive .097 .032 p<.05 

Table 6 : Correlation Matrix 
 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 

1. Children’s 
Materialism  

               

Internal Factors 

2. Age -
.22*** 

              

3. Sex  .01 .04              

4. Self-esteem -.10* .03 .01             

Semi-Contextual Factors – family Influences 

5. Parent’s 
materialism 

-.06 -.12* .00 .03            

6. Family Income -
.22*** 

-.08 -.13 -.01 -.15 
** 

          

7. Family 
Disruption 

.08 .06 -.03 .05 .03 -.20 
*** 

         

8. Socially oriented 
communication 

-.08 .09 -.04 -.08 .04 -.03 .02         

9. Family 
Religiosity  

-.07 -.01 -
.12* 

-.00 .02 .10 -.02 .05        

Contextual Factors-External Influences 

1. School Type -.14** .06 .02 -.07 -
.11* 

.55**
* 

-.07 -.01 .24*
** 

      

2. TV hours .14** .03 .01 .04 -.06 -.24 
*** 

.08 -.03 -.10 -.17**      

3. Internet Hours .12** .12* .05 -.03 .02 -.18 
*** 

.01 .03 -.05 -.07 .26*
** 

    

4. Attitude towards 
Ads 

.44*** -.31*** .03 -
.13** 

.10 -.13* -.00 .03 .04 -.05 .03 .01    

5. Susceptibility to 
peer influence 

.53*** -.22*** .11* -.15 
** 

.09 -.09 .13
* 

-.03 -.04 -.03 .09* .07 .44
*** 

  

6. Imitation of 
celebrities  

.48*** -.12** .02 -.13 
** 

.08 -.14 
** 

.01 .10 -.05 -.08 .13*
* 

.07 .25
*** 

.46*
** 

 

7. Admiration of 
mediatic icon 

.10* .06 .01 .05 -.01- -.08 -.03 .10 .03 -.06 .04 .04 .06 .13*
* 

.27*
** 

Table 7 : Summary of Significant factors of children materialism 

Factor  Relationship with materialism 

Individual factors  

+ Age + 

+ Self-esteem + 

Family influences   

+ Family Income _ 

School Type _ 

External influences   

+ Hours of TV watching + 

+ Hours of Internet + 

+ Attitude to Ads + 

+ Susceptibility to peer influence + 

+ Imitation of media celebrities + 

+ Admiration of (chosen) icon + 

Thus we may conclude that all factors having external influences on child 
materialism have a positive and statistically significant correlation, whereas 
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only one semi-contextual family related factor, i.e. family income, had 
statistically significant negative correlation with child materialism. Two 
individual factors, i.e. age and self-esteem had negative statistically 
significant relations. Table 5.3 summarizes these findings. 
Identifying the Factors with the Highest Impact 

 
Figure 2 : SEM of Children’s Materialism controlling for Gender and Income 

** path significant at p<.001 

This study aimed at identifying the factors of child materialism. Therefore, 
a conceptual model was developed and then structural equation model in 
SPSS AMOS was administered. Based on the data, some factors did not 
significantly load on child materialism. After eliminating those factors, the 
final model with having significant paths weights was obtained. There were 
two changes, i.e. gender and income were used as control variables in the 
final model. The model had an acceptable model fit (Arbuckle 2005). Table 
5.4 gives the Model Fit Index.  

Table 8 : Model Fit Index 

χ2 df CFI NFI RMSEA χ2 /df 

909.88 310 0.80 0.73 0.063 2.935 

Conclusions & Discussions 
Based on the results and analysis of the data, we can arrive at the following 
key conclusions about this study: 
This results of this study suggest factors of child materialism can be 
classified in three groups, i.e. individual, family related and external factors.  
The results highlighted that there are individual, family related and external 
factors which influences child materialism in 8-12 years. The results aligned 
with previous researches, but factors such as family income did not 
influence child materialism, which contradicts previous research results. 
This study validated Kasser et al.’s (2004) model, when it suggested that 
feelings of insecurity and exposure to role models lead to child materialism, 
which is similar to the results this study which suggest that trust in 
advertising and aspiration from brand icon lead to higher materialism in 
children.  
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The findings of this study contradicts Chaplin and John’s (2007) findings, 
which suggested that materialism in 8 to 12 years’ children occurs due to 
decline in self-esteem. 
This study confirmed the findings of Chan (2003) that materialism could be 
higher in 6 and 7 year olds. 
Limitations of the Study 
The limitations of this study are following: 
This study was carried out in the eight schools of Ahmedabad, Gujarat. 
Since this is a very limited sample drawn from one single province, so 
generalizability could be limited due to cultural differences in the 
population. Our finding that children in public schools are less materialistic 
than children in private schools may not therefore apply to all schools in 
different cultural and religious settings. Therefore, further research may 
explore its validity in different cultural and religious settings. 
The results of this study could be affected by common method variance as 
the dependent variable and all external variables were answered by children. 
Therefore, further research may look for better methods of measuring 
materialism in children. 
For some variables, causality was not clear, particularly the external factors. 
Therefore, it would be advisable to affirm the role of factors such as peer 
influence in leading to child materialism. Another limitation of our study 
was that susceptibility to peer influence was measured in terms of degree of 
influence, but future researchers may use other measures such as Banerjee 
and Dittmar’s (2008) Perceived Peer Group Pressure Scale. 
In this study, we were not able to incorporate all possible variables in SEM 
Model. Therefore, even if model fit is good it may need better specification. 
Our study refers to some of the results in studies conducted over 30 years 
ago, or over 10 years ago, which may not hold true in the present context. 
But, some studies referred are indeed very recent. Therefore, results may be 
seen with due caution. 
Implications and Recommendations 
The following recommendations and implications could be drawn from this 
study: From this study, insights may be drawn by parents, school and 
government for preventing increasing materialistic attitudes in children. 
There could be counselling mechanism developed to tell the children about 
the ill effects of advertisements targeting children, about the not-so-
glamorous aspects of celebrities’ lives, which is depicted so that the children 
copy them. These suggestions will help children redefine their consumption 
priorities. 
The role of TV programs is always debated with regard to their influence 
on children, particularly regarding increasing pester power. In this regard, 
parents and school may work on the perception of their child about TV ads 
and programs, and can counsel them about the ill effects of it, so that they 
become adults as rational and ethical consumers. 
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Today due to working of both parents and nuclear family setup the 
influence of parents at home is limited. Parents are not able to assess and 
supervise a child’s relationship with friends, nor able to develop right 
attitude towards purchasing preferences or how they socialize at school. In 
such a case, socialization of children is critical for developing materialistic 
attitudes in children. 
The results of the study suggest that factors such as family income, family 
disruption, family communication patterns, and gender are not the main 
factors, so parents, schools and government may take note of it while taking 
any initiatives to reduce the level of materialism in younger generations. 
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